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Back to School Survey: Teens Believe Schools Do a Good Job Preparing
Them for an Al Future, but Still Have Concerns About Job Prospects

Junior Achievement and Ipsos Survey Also Shows Teens' Prefer Learning in “Real-
World” Situations

(Colorado Springs, CO) — A new Junior Achievement survey, with data collection by Ipsos, reveals
that six in ten teens (61%) agree with the statement “my school is doing a good job of preparing
me for a world being changed by Artificial Intelligence.” Despite this, more than half of teens
13-17 (55%) agree with the statement “l am concerned about the impact Al will have on my
ability to get a job in the future.” The survey of 1,005 teens aged 13 to 17 was conducted June
29 and 30 by Ipsos.

Despite these concerns, over two-thirds of American teens surveyed (68%) feel positively about
the future, describing their feelings as either "optimistic" (34%) or "hopeful" (34%). In terms of
how they are being taught, nearly nine in ten (87%) teens agree they learn best when they can
apply learning to real-world situations.

“These results show that the potential impact of Al on their futures is top-of-mind for teens,”
said Jack Harris, CEO of Junior Achievement USA. “While schools are doing the best they can to
help prepare students with the durable skills, like critical thinking and problem-solving, needed
to navigate an economy being shaped by Al, our research shows that education leaders are
looking for partners to help students develop these skills. With Junior Achievement’s proven
learning experiences based on real-world scenarios, we are helping schools and students do just
that.”

Junior Achievement is the leader in experiential learning that helps students better understand
what they have learned academically through real-world simulations. Junior Achievement does
this through its extensive national network of experiential learning centers (Finance Park,
BizTown, and Dream Accelerator), its case method approach which is strategically integrated


mailto:ed.grocholski@ja.org
https://jausa.ja.org/dA/73314de13a/criticalIssuePdfDocument/JUNE26_Thought%20Leadership%20Brief.pdf?language_id=1

with schools (3DE), as well as its traditional in-school and after-school experiences (JA Company
Program, K-5 Suite, JA Stock Market Challenge).

A survey summary can be found here.

Survey Methodology:

These are findings of a Junior Achievement survey, with data collection provided by Ipsos,
conducted between June 29-30, 2026. For this survey, a nationally representative sample of
1,005 U.S. teens aged 13 to 17 were surveyed online in English. The results of this research have
a credibility interval of plus or minus 3.5 percentage points for all respondents.

About Ipsos

Ipsos is one of the largest market research and polling companies globally, operating in

90 markets and employing nearly 20,000 people. Our passionately curious research
professionals, analysts and scientists have built unique multi-specialist capabilities that provide
true understanding and powerful insights into the actions, opinions and motivations of citizens,
consumers, patients, customers or employees. Our 75 business solutions are based on primary
data from our surveys, social media monitoring, and qualitative or observational techniques.
"Game Changers" — our tagline — summarizes our ambition to help our 5,000 clients navigate
with confidence our rapidly changing world.

Founded in France in 1975, Ipsos has been listed on the Euronext Paris since July 1, 1999. The
company is part of the SBF 120, Mid-60 indices, and is eligible for the Deferred Settlement
Service (SRD).

ISIN code FRO000073298, Reuters ISOS.PA, Bloomberg IPS:FP
WWW.ipsos.com

35 rue du Val de Marne

75 628 Paris, Cedex 13 France

Tel. +33 14198 90 00

About Junior Achievement USA

Junior Achievement is education for what’s next. As a strategic partner working in collaboration
with educators, employers, investors, leaders, and the communities they serve, we are
dedicated to helping students achieve academically today and economically tomorrow. As a
leader in experiential learning operating on a national scale with over a century of experience,
we are driving toward lasting change. This means ensuring a generation of students has the
transferable skills and competencies needed to navigate a rapidly changing world. By delivering
career-connected learning, we are invested in accelerating economic mobility through
education. By helping students become confident, capable, and connected today, we can ensure
they have access to opportunity-filled futures tomorrow. Junior Achievement reaches more
than 4.8 million students annually across nearly 100 U.S. markets, and is part of JA Worldwide,


https://jausa.ja.org/dA/db213bed9e/criticalIssuePdfDocument/Ipsos%20and%20JA%20Teens%20and%20the%20Future%20Survey.pdf?language_id=1
https://edge.prnewswire.com/c/link/?t=0&l=en&o=4560042-1&h=4112111688&u=http%3A%2F%2Fwww.ipsos.com%2F&a=www.ipsos.com

which serves over 19.9 million students in more than 100 countries. Learn more at
WWW.ja.org.
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